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ONLINE MARKETING

For Doctors

G Leads. Sales. Profit.

The Ultimate Sales Machine For Medical Clinics
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CURA Medical Specialists
CASE STUDY

Client With OMD Since 2021
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Leading private neurology practice in Sydney

No website or any digital platforms

Low online visibility
Few number of new patient bookings

Few number of doctor referral contacts

RESULTS

After an initial 24-month campaign;

increase in patient enquiries from organic

new conversion @E ] ] 75(%
O traffic (51 enquiries vs 4 enquiries)

-driven website
increase in patient enquiries from paid

increase in total traffic E= ] 580/
L‘E,_J 3 . O advertising (25 enquiries vs 19 enquiries)

(1,310 visits vs 720 visits)
increase in total patient enquiries

increase in organic traffic % ] 50/
3 0 (87 enquiries vs 37 enquiries)

(735 visits vs 35 visits)



Cura Medical Specialists - SEO Performance Report (Including keyword report)
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"We have received positive feedback from our visits to GPs organised by
OMD, they managed to book 7 GP visits for us in the first 2 weeks. GP
marketing is 10O % critical in terms of growing the practices. There are no
hiccups in the OMD process, they are very responsive in communicating with
us via text messages, emails and phone calls to notify us on the booked
meetings.

They came up with the 12 month campaign plan called Dream 100 Referrals
to target the best GPs in the suburbs that we would like to speak to and they

follow up with these GPs via emails, faxes, and mails consistently. They call
the GPs the day before and the day of the meetings to make sure the GP
representatives show up for these appointments. In general, so far we are
happy with the website and online presence that OMD set up and the OMD
performance in SEQ, Google Ads and referral marketing campaign.”

Dr Hugh Stephen Winters

MBChB (Auckland) FRACP (Neurology) CCINR (Neurology) Neurologist
Owner of Cura Medical Specialists

www.curaspecialists.com.au
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