ONLINE MARKETING

For Doctors

Leads. Sales. Profit.

PCLS COFFS HARBOUR
CASE STUDY

Well-established plastic surgeon

Stagnant growth and low visibility in search results
Underperforming website and minimal marketing activities
High cost of new lead acquisition

Few patient reviews

RESULTS

After an initial 9-month campaign;

4 423% o 520% = 90%

increase in monthly increase in total leads cost per conversion
web traffic to website (71.28% (107.61% increase in leads reduction
increase in organic traffic) coming from organic traffic)
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